
Sec. 8-37ee-314. Fair housing compliance for existing state assisted units
(a) Each owner of five or more state assisted housing units shall develop an affirmative

fair housing marketing plan for each such development as described in Section 8-37ee-302,
and selection procedures as described in Section 8-37ee-304 of these regulations.

(b) Each owner of state assisted housing shall evaluate its waiting list for each
development to determine whether or not the waiting list provides for racial and economic
diversity as required by Public Act 91-362.

(c) If there are either insufficient families who are least likely to apply on the list or near
the top of the list such that they might be housed within the next year, then the units shall
be affirmatively fair marketed.

(d) Eligible applicants currently on the waiting list may not be removed from such list
unless duly purged. However, once any additions are to be made to the list, all requirements
of this manual shall apply to the new applicants.

(e) Owners of currently assisted state housing shall be expected to comply with all other
requirements of this manual within a reasonable time after its effective date and, at a
maximum, within one year of such date.

AFFIRMATIVE FAIR HOUSING MARKETING PLAN TIME FRAMES/PHASES
For recipient’s convenience, please find below, an outline of the Affirmative Fair Housing

Marketing Plan time frames/phases.
PRE-APPLICATION/APPLICATION PHASE
(a) A pre-application briefing is held at the department before the application for funding

is submitted.
(b) The affirmative fair housing marketing plan (plan) and selection procedures

(procedures) are submitted with the funding application. They are reviewed and approved
or returned for resubmission. They shall be approved before the final application is approved
by the department.

(c) Any modifications made to the plan and/or procedures shall be submitted for
approval.

MARKETING PHASE
(a) 90 days prior to affirmative fair housing marketing (which shall begin prior to general

marketing), a Notification of Intent to Begin Marketing shall be submitted to the department.
(b) The plan and procedures are reviewed and a preoccupancy conference may be

scheduled.
(c) Affirmative fair housing marketing begins at the start of construction.
(d) A second such marketing effort takes place at 50 percent completion.
(e) Final fair housing marketing occurs 6-8 weeks prior to completion.
(f) If inadequate numbers of “least likely to apply” candidates are applying, recipients

should reassess outreach mechanisms.
APPLICATION PHASE
(a) The time for receipt of all applications shall extend for at least 90 days.
(b) Reports to the department regarding racial and economic make-up shall be submitted:
(1) after the application period ends
(2) after pre-screening is completed
(3) after final selection
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POST OCCUPANCY PHASE
(a) Affirmative fair housing marketing and selection procedures shall be continued for

the life of the project.
(b) Yearly updates on meeting and sustaining goals shall be required.
(c) The department may randomly monitor housing to assure continuing compliance.
(d) If at any time the department determines that there are insufficient “least likely to

apply” applicants or occupants due to the lack of a good faith effort on the part of the
recipient, further outreach and/or a Compliance Meeting may be required.
(Effective February 2, 1994)
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